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Baseline Planning Planning
Research Research
Organizational Skills Presentation Skills
Presentation Skills Problem Solving
jProblem Sclving Analytical Skills
lDetail—On‘enred Organizaticnal Skills
Budgeting Project Management
Project Management Market Strategy
Markeling Product Management
Markel Strategy Product Marketing
- Marketing Management _|Budpeting
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[Microsoft Powerpoint Social Media

As Figure 2 shows, the ‘Baseline” skills sought by employers include interpersonal communication skills, writing,
planning, research, and organizational skills. The proposed curriculum incorporates the ‘baseline’ skills (component
#2) that communication students must acquire in their foundational learning experience. These skill clusters
include the following competencies:

Interpersonal Communication

Persuasive Skills

Skills

Marketing

Presentation

Stakeholder
Analysis

Writing Skills

Visual Literacy

Storytelling

Communication Planning and

Research Skills

Assessment

Critical Analysis

Major Required Courses/Virtual PR Firm: As part of the major required courses, students will
participate in a virtual PR firm. The purpose of the Virtual PR Firm concept is to enable students,
working individually and in teams, to apply knowledge and skills to real-world assignments by simulating
an organization designing and implementing digital public relations campaigns to a wide rate of external

stakeholders.

Students must complete four foundations courses before assuming a role in the Virtual PR Firm (see
entire curriculum below). Three of these courses focus on skills (ART 2100, ART 2200, ENG 3260) and
one is an introduction to the practice of public relations — these courses prepare students for effective
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